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FOREWORD

I am delighted to write a foreword for the proceedings of the International conference on
“Emerging Global Marketing Strategies and Practices in the competitive Global Environment”™
organized by the Department of Commerce, Loyola College, Chennai during 17" February,
2015. The leadership provided by Fr. G. Joseph Antony Samy SJ., The Principal and the hard
work put in by the convener Dr. A. Jesu K. Raj and his team are very much visible in the
quality of the book being brought out by the Loyola College.

First of all, I must congratulate the organizers for choosing an appropriate topic for the
conference. Though Marketing is becoming increasingly relevant for ozganizations, the theories

and concepts are undergoing a drastic change. This has implications for the educators as well
as practitioners.

In a way, the practitioners are ahead of the preachers. Some of the sessions by the
practitioners were eye openers for the academicians. For example, when the e-commerce
people are talking about a process of ‘look to book’ and how the customers are tracked
using cookies for remarketing and e-marketing, the academicians continue to teach the selling
process, starting with (i) a cold call, (ii) making a presentation, (i) answering objections,
and (iv) booking an order.

Some of the traditional axioms are being challenged in the e-commerce era. The concept
that "Customer is always right' is replaced by the 'Customer with most profit potential is
always right'. It is has become a common practice to classify customers in to platinum, gold,
silver etc based on their profit potertial and offer differential services.

Marketing has become largely number driven; thanks to the new developments in Big Data
and business analytics. The transaction data is used to find patterns in the data to identify new
product and new promotional opportunities. Once again the forecasting models and econometric
models are finding their way back in to marketing in the form of marketing mix analysis.

Metrics and measurement have become very critical to measure productivity of marketing
expenses and activities. Thousands of metrics are employed in e-retail, such as eye-balls, cost
per click, Click-through Rate, Bounce rate, viral coefficient, Bounce rate, number of followers
etc.
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Sentiment analysis using text messages posted in the blogs, wikis and o,
. - €T 30c;
are extensively used to understand what consumers are talking aboy; , compan Clal meg;,

a brand. Consequently text analytics is becoming very critical to decipher the Wo, groduu o
r

of
on the Internet. Moty

Finally, there is a new field of marketing called Neuro marketing that g
reactions to marketing stimuli shown to the consumers. Marketing executi
using terms such as serotonin and dopamine to describe secretion of brain che

with certain brands and advertisements.
On the whole, it is a commendable effort that will help in the development of marketing

M-q. KB

M J Xavier
March 30, 2015
Former Director - IIM Ranchj
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